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Facts Facts Sylvia ParkSylvia Park

Stage 1 opened Thursday 8 June 2006Stage 1 opened Thursday 8 June 2006

24 hectare site24 hectare site

Currently some 72,500 mCurrently some 72,500 m22 GFA of retail and GFA of retail and 
entertainment activitiesentertainment activities

Resource consent approved for some 45,000 mResource consent approved for some 45,000 m22 GFA GFA 
office activitiesoffice activities



Facts Facts Sylvia ParkSylvia Park

Up to 39,000 vehicles per day (in and out)Up to 39,000 vehicles per day (in and out)

5 high quality vehicle access points5 high quality vehicle access points

Some 3,800 Parking SpacesSome 3,800 Parking Spaces

Bordered by both RTN and QTN networksBordered by both RTN and QTN networks

Third busiest train station in Auckland (privately funded Third busiest train station in Auckland (privately funded 
by Kiwi Income Property Trust)by Kiwi Income Property Trust)

Bus Stops internal to siteBus Stops internal to site



Facts Facts Sylvia ParkSylvia Park

Approximately 12 million customers per yearApproximately 12 million customers per year

206 shops worth $470 million206 shops worth $470 million

Annual Sales $350 millionAnnual Sales $350 million



Mt Wellington, Mt Wellington, 
AucklandAuckland
12 12 kmskms south of south of 
Auckland CBDAuckland CBD
10 10 kmskms north of north of 
ManukauManukau CityCity
Principal Town Principal Town 
CentreCentre







Successful marketing campaign Successful marketing campaign 
Only 1,200 parking spaces were availableOnly 1,200 parking spaces were available
Opening hours overlapped with morning Opening hours overlapped with morning 
commuter trafficcommuter traffic
Only 3 of the 5 entrances openOnly 3 of the 5 entrances open
Insufficient public transport options availableInsufficient public transport options available



Transport Choices AvailableTransport Choices Available
Private vehicle Private vehicle 3,800 parking 3,800 parking 
spacesspaces
Parking limits applyParking limits apply
5 access points5 access points



Transport Choices AvailableTransport Choices Available

Bus Bus Bus stops located on internal ring road. Bus stops located on internal ring road. 
All buses travelling along Mt Wellington Highway enter All buses travelling along Mt Wellington Highway enter 
the sitethe site



Transport Choices AvailableTransport Choices Available

Train Train Opened 2 July 2007 Train Station located  Opened 2 July 2007 Train Station located  
immediately adjacent to Shopping Centre immediately adjacent to Shopping Centre 



Walk and Cycle Facilities Walk and Cycle Facilities 

Transport Choices AvailableTransport Choices Available



Limited data available for large shopping Limited data available for large shopping 
centrescentres

Required to develop a Traffic Monitoring Required to develop a Traffic Monitoring 
Plan (TMP)Plan (TMP)



Resource Consent Condition 24Resource Consent Condition 24

Entrance traffic count dataEntrance traffic count data

Public transport patronage Public transport patronage 
data (bus and train) data (bus and train) 

Surrounding road network Surrounding road network 
operation, including journey operation, including journey 
time and queue detailstime and queue details

Parking occupancy surveysParking occupancy surveys

To be completed following To be completed following 
the opening of each stagethe opening of each stage



Data CollectionData Collection

Time Period Stage Key Activities GFA Parking 
Spaces 

PT 
Options

June 2006 Stage 1.1 The Warehouse Xtra, 
Foodtown, Southern 
precinct

22,820 m2 1,653 Bus

August 2006 Stage 1.2A Pakn Save 29,015 m2 2,106 Bus

September 2006 Stage 1.2B Fashion precinct 36,995 m2 2,650 Bus

October 2006 Stage 1.3 Entertainment and 
leisure activities

60,070 m2 2,650 Bus

June 2007 Stage 1.4 Completion of retail, 
leisure, entertainment 
activities

72,525 m2 3,190 Bus/Train



Stage GFA Peak Hour Vehicle Trips Distribution Trip Rate 
(veh/100m2)

% Entering % Exiting

Stage 1.1 22,820 m2 1,370 43% 57% 6.01

Stage 1.2A 29,015 m2 1,725 42% 58% 5.95

Stage 1.2B 36,995 m2 1,775 46% 54% 4.80

Stage 1.3 60,070 m2 2,380 50% 50% 3.96

Stage 1.4 72,525 m2 2,885 56% 44% 3.98







Stage GFA Peak Hour Vehicle Trips Distribution Trip Rate 
(veh/100m2)

% Entering % Exiting

Stage 1.1 22,820 m2 2,005 52% 48% 8.47

Stage 1.2A 29,015 m2 2,198 52% 48% 7.58

Stage 1.2B 36,995 m2 2,711 55% 45% 7.33

Stage 1.3 60,070 m2 3,251 50% 50% 5.41

Stage 1.4 72,525 m2 3,504 58% 42% 4.83







Stage 1.1 Stage 1.2A Stage 1.2B Stage 1.3 Stage 1.4

Total 
Passengers

24 47 54 41 94

Total Buses 19 17 20 17 22

Weekday 4:00 pm Weekday 4:00 pm -- 8:30 pm8:30 pm



Stage 1.1 Stage 1.2A Stage 1.2B Stage 1.3 Stage 1.4

Total 
Passengers

69 70 69 168 156

Total Buses 19 21 16 22 23

Weekend 10:30 am Weekend 10:30 am -- 4:00 pm4:00 pm



Opened 2 July 2007Opened 2 July 2007

Mon Tue Wed Thu Fri Sat Sun
Daily Train 
Passengers 616 781 748 781 872 891 593

Total Trains
55 34 22

Average ppt
11 14 14 14 16 26 27



1/Vehicle 2/Vehicle 3/Vehicle 4/Vehicle 5/Vehicle

Weekday Evening 64.7% 25.3% 7.3% 2.5% 0.2%

Weekend Midday 31.7% 47.3% 13.8% 6.0% 1.1%



Adjacent Road Network 
Weekday Evening Peak

16:30 17:30

Adjacent Road Network 
Weekend Midday Peak

12:30 13:30

Trips % Trips %

Vehicle Driver 2,700 70.5% 3,341 49.0%

Passenger 972 25.4% 3,308 48.5%

Bus 29 0.8% 25 0.4%

Train 110 2.9% 109 1.6%

Walk & Cycle 19 0.5% 34 0.5%



Bus and rail frequencies have been increasedBus and rail frequencies have been increased
Ongoing development means ongoing Ongoing development means ongoing 
monitoring and therefore datamonitoring and therefore data
Additional 2009 surveys being completed by Additional 2009 surveys being completed by 
McCormick Rankin (research project for NZTA)McCormick Rankin (research project for NZTA)



Peak hour traffic generation rates at Sylvia Park Peak hour traffic generation rates at Sylvia Park 
are lower than that initially envisaged.are lower than that initially envisaged.
The concept that retail trip rates decrease when The concept that retail trip rates decrease when 
retail floor area increases is supported.retail floor area increases is supported.
Monitoring conditions are a useful tool for your Monitoring conditions are a useful tool for your 
client and transport agenciesclient and transport agencies
A body of information is available for future A body of information is available for future 
assessmentsassessments


